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A. T % 3 (job design)

B.45 ¥ (leadership)
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E.%8 % B 1% % ¥ (customer relationship management, CRM)
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G. 3 4k #1248 J& (training and development)
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A. B % 3% % 3¥ ¥ (goal setting theory)

B.#3 ¥ 12 #(expectancy theory)

C.#t €3 4038 #y(social cognitive theory)
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